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Our Work
Women’s Outdoor News, aka The WON, is now in
its 18th year of featuring news, reviews and stories
about women in the outdoors in a digital format,
promoted through social media outlets and
Pinterest. More than 25 women writers and
photographers worldwide lend credibility to The
WON, not only because of their expertise in their
respective fields, but also, because several of their
bylines appear in major outdoor publications. They
are shooting and hunting instructors, expert
anglers, adventuresome types and influencers who
are not afraid to try new outdoor activities and
share their experiences with our readers. 

• Pageviews: 23,095,220
• Unique Visitors: 981,839

Why Partner with The WON?
We know that thousands of women and men (60/40
ratio) check with us on a monthly basis, to find out
our choices for products we use to enjoy outdoor
sports and traditions. We share our content on our
social media platforms, which include Facebook
and Instagram. We post our videos on YouTube and
feature a video weekly at the site’s homepage. We
believe we are ahead of the game in the world of
Pinterest, and have built a solid shopping
experience for our readers there. We offer a Google
“Remarketing” platform, so that your ad will follow
a reader to other websites after leaving ours. 

Our Reach - 2025

We’ve been doing content marketing since 2008
because we believe a story tells more than a
product release. We have put some of our clients
(big name gun companies) on the first pages of
Google searches with our reviews and stories. We
work with our clients to produce keyword rich and
relevant content for their markets.

Content Marketing

We have created and marketed press releases since
our company was established. We saw a gap in the
industry, and believe our service is the answer. Our
team members boast the capabilities of handling all
press release tasks, from the simple task of
uploading and sharing a release made by your
team. We are also able to create professional press
releases to promote your brand. With more than 20
million pageviews so far in 2025 at our website,
womensoutdoornews.com, and with more than 886k
uniques, we have a built-in audience for all of your
press releases. 

Press Release Service

We are happy to accommodate your request for
monthly or quarterly analytical reports. We analyze
server input, along with direct ad-tracking
capabilities and hire a professional web developer
to monitor and report these numbers. There is an
additional fee for this service.

Reporting

https://www.womensoutdoornews.com/2025/09/gal-gab-bethany-beathard-freelance-outdoor-writer/
https://www.womensoutdoornews.com/2025/11/9th-annual-back-the-women-in-blue-empowers-female-officers/
https://www.womensoutdoornews.com/
https://www.womensoutdoornews.com/2025/04/glock-48-coa-better-than-an-mos/


Standard Ad Packages

Homepage top spot + 
monthly sponsored-content post: 
Top ad on homepage — 1900 wide x 600 tall 
Homepage — 340 wide by 660 tall 
Internal pages — 340 wide x 200 tall 
Within post — 960 wide x 100 tall 
Cost: $3,000 monthly 

Homepage ad package + 
monthly sponsored-content post: 
Homepage ad that cannot be blocked. Includes an ad
on all internal pages in skyscraper ad holder, and a
monthly sponsored content post with horizontal ad
in upper third of content. Includes dedicated
Pinterest board.  
Homepage ad — 340 wide x 660 tall 
Internal page — 340 wide x 200 tall 
Within post — 960 wide x 100 tall 
Cost: $1,500 monthly 

Internal pages ad + 
monthly sponsored-content post: 
Includes an ad on all internal pages in skyscraper ad
holder, and a monthly sponsored-content post with
horizontal ad in upper third of content. 
Internal page — 340 wide x 200 tall 
Within post — 960 wide x 100 tall 
Cost: $850 top spot, $750 for all others 

Homepage ad package:
Just ads, no content.
Homepage — 340 wide x 660 tall 
Internal page — 340 wide x 200 tall 
Within post — 960 wide x 100 tall 
Cost: $500 monthly 

Internal page ad package:
Just ads, no content.
Internal page — 340 wide x 200 tall 
Within post — 960 wide x 100 tall 
Cost: $350 top spot, $250 for all others 

all ad sizes in pixels

Instagram Reels, Facebook Videos (Stories) and
YouTube Shorts: We can add Instagram reels,
Facebook videos (stories) and YouTube shorts to
augment your posts on social media. Prices start at
$500 for one monthly Instagram reel, Facebook
video, YouTube short and corresponding stories at
Instagram and Facebook that relate to the content
created that month. We also can offer a carousel for
Instagram and Facebook for $100 per post.
Videos: Some of our clients prefer videos, along
with an accompanying shorter post. We can do that,
and also, the length and frequency will affect the
pricing. Talk to us! Prices start at $1700 monthly,
and includes reels and stories, too. 

Contract Add Ons

Press Release Package
Publication of Client’s press releases on homepage
and dedicated category for press releases, especially
focusing on women and families, to run at
“Women’s Outdoor News.”

Sharing Client’s press releases to “Women’s Outdoor
News” and its social media accounts at Facebook
and X.

COST: $1200 annually for one business, negotiated
price for agency with multiple clients.

Add on: Featuring Client’s trailers and short videos
(as appropriate to the overall mission of “Women’s
Outdoor News”) on homepage video window.
Includes the above services plus videos.
COST: $2000 annually

https://www.womensoutdoornews.com/2021/08/gear-review-osprey-poco-ag-plus-the-baby-backpack/
https://www.womensoutdoornews.com/2023/06/easy-wild-berry-jam-made-in-the-bread-maker/
https://www.womensoutdoornews.com/2024/03/ruger-goes-to-texas-for-saam-field-to-fork/

